
QUT CORPORATE IDENTITY MANUAL

The University’s advertising has an annual theme/style 
which is directed by the Marketing and Communications 
Department. All advertising by Faculties/Divisions is arranged 
as follows:

• Staff recruitment – through Human Resources Department

• Courses, scholarships, events, research, tenders etc 
– through Marketing and Communications Department.

The Publications Manager approves corporate identity 
elements in advertising.

Advertising 8.1


